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Introduction

Every Pixami Yearbook Pro customer has access to a free 
e-commerce Storefront that can be enabled for any school. The 
Storefront provides a brandable, customizable online shopping 
cart experience, making it easier for schools to market and sell 
their yearbooks, and for families to purchase them.

In addition, the Storefront provides for the sale of other products, 
including Yearbook Ads. Ads are a great way to promote school 
spirit, and allow parents to express their congratulations for their 
students, while generating substantial additional revenue for 
your company and the school!

A friendly online interface allows parents and school supporters 
to easily design Business and Student Dedication Ads, using a 
set of professionally-designed templates, plus their own photos 
and text. Finished Ads are submitted and paid for through a 
secure online Shopping Cart, and then automatically delivered to 
the Yearbook Pro software to be flowed into the yearbook.

With Pixami’s Storefront, you can kick off a successful Ad 
program, and begin to benefit immediately, with minimal effort! 
The rest of this guide tells you how!

Ads are a great 
way to promote 
school spirit, and 
allow parents 
to express their 
congratulations 
for their students, 
while generating 
substantial 
additional revenue 
for your company 
and the school! 
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There are several major, immediate benefits to launching an online 
Yearbook Ad Program with Pixami! These include:

Benefits of an  
Ad Program

Ads can generate substantial 
additional revenue for you and your 
schools! This money can be used 
for fundraising, or to support the 
cost of yearbook production.

The ability to offer online sales, with 
a full-featured Yearbook Ad program, 
can be a big competitive advantage 
for your company.

Yearbook Ads can increase the page 
count of the yearbook, increasing 
your overall profit without additional 
cost to the school. 
 

Generate Revenue Increase Page Count Online Sales

Participation in a Yearbook Ad 
program will promote school spirit 
and give parents the opportunity 
to celebrate their pride in their 
students’ many achievements.

A Yearbook Ad program can also be 
used to develop relationships and 
garner ongoing financial support 
from local businesses.

Promote School Spirit Local Business Support
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A student-run Yearbook Ad program 
teaches students valuable business 
skills including sales, negotiation, 
accounting, and more!

Learning Opportunity



Types of  
Yearbook Ads
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Student Ads give parents an opportunity to express pride in their students 
accomplishments. Parents include photos of their student, and a personal 
message. Dedication Ads are appropriate for any age and grade. Grad Tribute 
Ads are typically for graduating Seniors and often contain a professional 
Senior Portrait, and sometimes even a baby picture, along with a message. 

Student Dedication Ads and Grad Tributes

Business Ads are a great way for local businesses, and especially parent-
owned businesses, to express their support for the school. In a High School 
environment, a Business Ad sales program can be managed by student 
salespeople as a great learning opportunity.

Business Ads

Yearbook  
Ad Sizes

Yearbook Ads are available 
in multiple sizes, defined by 
the amount of space they 
take up on the page.   
 
A Yearbook Ad program 
does not have to include all 
of the available options. The 
specific sizes offered can 
be determined based on the 
expected Ad sales and goals 
for the Ad program.

FULL PAGE
This is the largest and most expensive Ad size, which takes up a full 
page of the yearbook. These are most commonly Grad Tribute Ads.

HALF-PAGE
This is a common size for both Student and Business Ads.

QUARTER-PAGE
This is also a common size for both Student and Business Ads.

EIGHTH-PAGE
Also known as Business-Card Ads, eighth-page Ads are perfect for 
Business Ads. A business card can be scanned, uploaded to the 
software, and used as the Ad itself.

SIXTEENTH-PAGE
This size is also known as a Loveline, which contains enough 
space for a small text message, and an image or icon.



Yearbook  
Ad Pricing
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What Should You Charge?

The range of pricing for Yearbook Ads varies greatly depending on the retail price of the 
book, cost of production, grade level of the school, and even geographic location. You will 
want to do some research to determine the appropriate prices to charge for your Ads. 

Here are some questions to consider when developing your pricing:

As a general rule, you should charge at least 3 to 4 times the production cost of an 
extra Yearbook Page for a Full Page Ad, and calculate other sizes accordingly. It is not 
uncommon for Ads to sell for as much as $100-200 per page or more. Do your research, 
and consider the goals of your Ad program, before setting your pricing.

Pricing Example

What does an additional page of the yearbook cost you to print? Remember, 
Yearbook Ads will add pages to your book, which will add to the cost!

What do you think parents are willing to pay for an Ad?

Has your school sold Ads in the past? If so, what did they charge?

What are other local schools charging for Yearbook Ads?

Is your Ad program going to be used to generate profit or raise funds?

FULL
$200

1/2
$100

1/4
$50

1/8
$25

1/16
$12.50

SALES REVENUE FROM 10 AD PAGES 
PRINTING COST @ $0.50/PAGE FOR 200 BOOKS 
NET PROFIT 

$2000 
$1000 
$1000 



Sample Ad  
Content

05PIXAMI’S YEARBOOK AD SALES PROGRAM

The Pixami Storefront contains a variety of professionally-designed content in multiple 
styles and sizes, for both Business and Student Dedication Ads.

MARY SMITH
Great job Mary, you did it! Way to go on your grades! We’re all very proud of you,  

and are very excited about everything your future holds! Congrats! 

Love, 

 

Mom and Dad

MARIA 
RODRIGUEZ

Great job! Now it’s time for 
summer vacation!

Mom and Dad

Congratulations on 
a great year! You 
are a superstar!

ALL RECENT GRADS GET  
A 20% DISCOUNT!

A 123 Front Street  City, ST 98765 
P 555.246.3579  |  E discount@burgerim.com 
W www.burgerim.com  

2020 GRAD.

Mario Jones

Congratulations! You worked so hard this year, made 
new friends, and had a lot of fun! We’re all very proud 
of you, and look forward to seeing what the next year 
brings. Great job! Now it’s time for summer vacation! 
 
Love, 
 
Mom and Dad  



Building Your Yearbook  
Ad Program
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Using the Pixami Storefront

Pixami Yearbook Pro and the Pixami Storefront are fully-integrated with one another. 
Once the Storefront is enabled, the process for a user to create an Ad is simple.

Yearbook Landing Page

Shop Online

01 

School Storefront

02 

Storefront Editing Page

03 

Shopping Cart

04 

A branded landing page 
allows parents, businesses, 
and supporters to locate the 
Storefront for their school. 

Yearbook Pro

05 

Next, visitors to the Storefront 
can view pricing for available Ad 
sizes, then choose a size and 
template for their Ad. 

An easy-to-use online designer 
allows even the most novice 
user to customize their Ad with 
their own photos and text.

Once complete, the Ad is 
purchased through a secure 
online Shopping Cart.

Finished Ads are delivered 
automatically to Yearbook Pro 
for the appropriate school, where 
they are placed on a yearbook 
page by staff. A sales dashboard 
allows advisers to track sales 
and generate reports.

Simple.



Partnering with  
Your Schools
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The key to a profitable Yearbook Ad Program lies in your school’s ability to market to 
parents, businesses, and supporters. The success of your Ad program will depend on your 
relationship with the school, their willingness and enthusiasm about the program, and 
financial considerations. Schools should recognize an Ad Program as a great way to raise 
additional funds to support the yearbook or other initiatives, and to promote school spirit.

In order to encourage participation, and make it easy on the school, we recommend you 
meet with them to discuss and finalize the program. Here are the things you should be 
sure to cover in that meeting:

Discuss the process for sending emails 
to notify parents of the program. It’s also 
a good idea to send flyers home with the 
students, and hang posters at the school. 
Pixami can provide all of these items, 
ready to go!

Finalize a plan for distribution of profits from Ad sales.
It’s important to share Ad revenue with the school to encourage their participation.

Select the Ad Sizes you plan to sell.
Determine the appropriate sizes based on the number of Ads you expect to sell, 
the type of Ads, and the number of pages you’d like to dedicate in the yearbook 
for Ads.

Finalize your pricing strategy.
Develop a pricing strategy based on the goals of the program. What does an 
additional page of the yearbook cost you to print? What are parents willing to pay 
for an Ad? What are other local schools charging for Yearbook Ads? Is your Ad 
program going to be used to generate a profit or raise funds?

Sales process for Business Ads.
If you decide to sell Business Ads, list target businesses, including those in the 
school’s neighborhood, those frequented by students and families, and those 
owned by parents of students at the school. Determine who will contact the 
businesses. For High Schools, this could be a great student project!

Marketing the Ad Program.
Pixami provides several support 
documents that will help jump-start 
a successful Yearbook Ad program. 
These can be branded for your 
company, and are available on the 
Pixami Support Site at: 

http://support.pixami.com



Let’s Get  
Started!
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Contacting  
Pixami

Pixami believes that Yearbook Ads can be an important and lucrative part of your Yearbook 
Program, and we’re here to help make it happen! Please contact us anytime for assistance. 

http://support.pixami.com 833.4YB.HELP (492.4357)support@pixami.com

Submit a Ticket Send an Email Give Us a Call

Here’s all you need to do to enable the Storefront for any of your schools that use 
Yearbook Pro:

01
Submit a Support Request at http://support.pixami.com for assistance 
setting up your Storefront. Please include the following information with 
your request: School Name, Ad size(s), Pricing for each Ad size, and Sales 
Start and End Dates (optional).

A Pixami Support Representative will configure your Storefront and notify 
you when it’s ready. This will take less than a day.

Send the Storefront link to your School, and instruct them to distribute it 
to their parents, business contacts, and other supporters. Ad sales can 
begin immediately!
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